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CHAPTER I 
INTRODUCTION · 
Importance of the problem. Public relations has grown in importance 
as our civilizati on has become more complex and the transmission of 
ideas has been expedited. It has become more and more imperative in 
its relationship to our schools that are serving the public. It is 
more than a narrow set of rules; it is a broad concept, and is the 
entire body of relationships that go to make up our impressions of 
an individual, an organi zation , or an idea. In building good public 
relations, we must be aware, not only of all of the forces, drives, 
and emotions that are part of our social life and civilization, but 
also the conflicting or contradicting factors in it.1 
Public relations must keep the student as its focus against 
the essential background of society ' s needs. Its purposes will in-
clude t he following: (1) to inform the public about the work of the 
schools, (2) · to establish confidence in the schools, (3) to rally 
support for proper maintenance of the educational programs , (4) to 
develop awareness of the importance of education in a democracy , (5) 
to improve the partnership concept by uniting parents and teachers 
in meeting the educational needs of youth, (6) to integrate the home, 
le. Thomas Dean , "Public Relations for Industrial Arts," 
Industrial Arts~ Vocational Education, 45:151, May . 1956. 
the school, and community in improving educational opportunities for 
all, (?) ·to evaluate the offerings of the schools in meeting commu-
nity needs, and (8) to correct misunderstandings pertaining to the 
aims and objectives of the schools.2 
Statement of~ problem. The purpose of this study is to determine 
the different types and methods of publicity that are being used by 
industrial arts teachers of the Kansas public schools. 
Limitations of the study. This study will be limited to those teach-
ers now teaching industrial arts in the Kansas public schools, and 
who have graduated from Fort Hays Kansas State College with a major 
or minor in industrial arts between the years 1945 and 1955. 
2 
CHAPTER II 
REVIEW OF RELATED RESEARCH 
In 1919, Carter Alexander made a study to show the most sig-
nificant attempts to present accurately, and effectively, facts a-
bout school relations. In an attempt to secure quick results, a pro-
cedure of organizing and conducting campaigns was developed. This 
organization included having campaigns through the schools, indus-
trial groups, and among civic leaders.1 
In a study reported by W. A. Yeager, in 1939, eight communi-
ty groups were ranked in order of benefit to the public schools: 
(1) civic-service groups; (2) welfare and health groups; (3) reli-
gious groups; (4) patriotic groups; (5) professional groups; (6) mis-
cellaneous groups; (7) industrial groups; and (8) political groups. 
He also found the ex-teacher group outstanding in its knowledge of, 
and attitudes toward, the schools. Other groups and organizations 
which hold strong possibilities for building favorable attitudes to-
ward the schools are: alumnae and youth groups; cultural, economic, 
nationality, and social groups ; and the fraternal, professional, trade, 
and women's organizations. 2 
lcarter Alexander, School Statistics and Publicity (New York: 
Bureau of Publications, Columbia University, 1919), p. 332. 
2w. A. Yeager, Home, School, Community Relations (Doctor's 
Thesis, University of Pittsburgh, 1939), P• 509. 
J.E. Perry's study, in 1940, indicated that much valuable 
school interpretation was being accomplished through affiliation and 
cooperation of teachers and school officials with religious, civic, 
and charitable organizations. Home visits, however, were made by 
only 25 per cent of the teachers. Less than 10 per cent devoted one 
hour weekly to this activity.J 
Benjamin Fine reported a study , in 1943, of 275 colleges in 
which the most important publicity objective indicated by adminis-
trators and publicity directors was to build good will.4 
In 1944, D. F. Miller's study found tha t the most important 
activities in a public relations program are: (1) reception of vis-
itors at school; (2) visitation of pupil's homes; (3) parent-teacher 
associations; (4) personal letters to parents; (5) activities of 
school health staff; (6) mothers' clubs; (?) guidance-counci l forums ; 
(8) adult educational programs; (9) community forums on educational 
progr ams; (10) news releases for the press. The writer also discov-
ered that public relations activities initiated within the school 
system, used to tell the story of the school scope, were consistently 
higher in a program of educational interpretation; activities t hat 
depend on cooperative relationship between the school and the 
3J. E. Perry, Procedure and Policies in the Administration of 
High School Public Relations in Pennsylvania (Doctor's Thesis, Uni-
versity of Pit tsburgh, 1940), P• 35. 
4Benjamin Fine, Educational Publicity (New York: Harper & 
Brothers Publishers, 1943), p . 244. 
4 
community score comparatively higher in a program of child-centered 
mutual cooperation. Support for the necessary changes is heavily 
conditioned by public intelligence, and regarding the needs that are 
to be met, what schools are doing to satisfy those needs.5 
R. s. Fisk, in his research of 1945, reported the,t an impor-
tant relationship exists between the adaptability of schools and 
their efforts to keep the public informed as to what they are doing. 
Such means as newspapers, parent-teacher associations, school acti-
vities, exhibits, debates, radio programs, and the like are used.6 
· J.M. Hickey found three preferred methods of appraising the 
pr ogram of public relations in his study in 1946. These are by ob-
taining: (1) the opinions of professional employees; (2) the opin-
ions of non-teaching employees; and (3) the opinions of individuals 
and groups in the district. The most valuable were found to be: 
(1) news releases for daily newspapers; (2) radio programs; (3) su-
perintendent's annual reports; (4) speaker 1 s bureaus; (5) community 
forums; (6) pamphlets; and (7) movies . 7 
Mr. Hickey also secured judgment as to the functions best 
5D. F. Miller, fill Aopra.isal Technique for Programs of Public 
School Relations (Doctor 's Thesis, University of Pittsburgh, 1944), 
p. 30. 
6R. S. Fisk, "Public Understanding of \.-Jhat Good Schools Can 
Do," Teachers College Journal, 1945, p. 86 . 
7J. M. Hickey, The Direction of Public School Relations in 
Cities of the United States (Doctor's Thesis, University of Pittsburgh, 
1946) , p . 35. 
5 
served by the various agencies of public-school rel ations. These 
were: (1) to inform; (2) to interpret; (3) to evaluate ; and (4) to 
8 integrate. 
Eight objectives acceptable to more than 90 per cent of the 
contributors to Hickey's study of 1946 were: (1) to inform the public 
as to the work of the schools; (2) to establish confidence in the 
public; (3) to rally support for the educational program; (4) to de-
velop awareness of the importance of education in a democracy; (5) to 
improve the partnership concept by uniting parents an~ teachers; (6) 
6 
to integrate the home, the school, and the community in improving 
educational opportunities; (7) to evaluate the offerings of the schools; 
and (8) to correct misunderstandings.9 
J.M. Hickey also found in hi s study, in 1946 , eight criteria 
acceptable to more than 50 per cent of the r espondents from 83 cities: 
(1) needs, aspirations, and shortcomings of the community should be 
underst ood in directing public-school-relations programs; (2) educa-
tion should be a social process i n whi ch ·the child comes to share 
more and more in the total community consciousness; (3) mutual ' inter-
action of the objectives of community organizations with those of 
school organizations should result in the greatest good for the 
children ; (4) community social agencies should be understood and used 
in the school program; (5) personal aggrandizement should be avoided; 
8Ibid. 
9Ibid. , p • 37 • 
(6) there should be a thorough agreement as to the desirable aims of 
comnrunity life, the proper place and function of the home and school, 
and of each agency of the community; (7) commencement programs should 
be built around the aims of education; and (8) printed material should 
be such, that a person with an eighth-grade education can understand 
it.10 
H. C. Hand reported in his study, of 1948, that public rela-
tions in connection with public schools began with the first school. 
No public school has ever operated ip a social vacuum, apart from 
7 
the society it served. In every school and community, thousands of 
opportunities arise for affecting public relations to some degree. 
Every school activity , and every contact between members of the school 
personnel, children, and adults of the community, has great potential-
ities for furthering good public relations. In the absence of planned 
programming, however, public relati ons between the schools and the com-
munity are almost certain to be accidental and incidental to the school 
program, rather than the result of definite planning in terms of goals 
to be attained.11 
Public relations has been defined in many ways. James o. Reynolds 
states two definitions that are well organized in his research of 1951. 
The first one, "public relations is an operating philosophy that informs 
lOibid., p. 40. 
llH. C. Hand, What People Think About Their Schools (New York: 
World Book Company, 1948), p. 219. 
the public about everything an organization does or says," and the 
second one, closely related to schools, "public relations is the 
sum of the impressi~ns of the school and the people associated with 
it. 1112 
/ 
12James o. Reynolds, "Public Relation for Industrial Arts, 11 




Method of collecting data. The first step in the collection of data 
for this study was to obtain from the alumni office, a list of gra.d-
uates with a major or minor in industrial arts between the years of 
1945 and 1955. 
From this list was compiled a list of graduates now teaching 
industrial arts in the public schools of the state of Kansas. 
A personal letter was sent to each graduate, explaining briefly 
about this study, requesting that they fill out the enclosed ques-
tionnaire/ and return it in the self-addressed, stamped envelope, 
marked for easy return. A copy of the p~rsonal letter is attached as 
appendix A. A copy of the questionnaire is attached as appendix B. 
CHAPTER IV 
FINDINGS 
Questionnaires were returned from twenty-seven industrial 
arts teachers who graduated from Fort Hays Kansas State College. 
and are now teaching industrial arts in the state of Kansas. The 
data contained in these questionnaires will be treated as the find-
ings of t he study. This will be subdivided under the three head-
ings used in the questionnaire; the general publi c 1 the parents, 
and the school. 
Chart A presents data relative to the extent t o which the 
various respondents are using publicity i tems in the promotion of 
the industrial arts program in the general public area. 
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12 
The data in Chart A disclose that only one respondent is making 
use of 72 per cent of the various methods that are available to publi-
cize the industrial arts program. The inf'ormation in Chart A also shows 
that seven, or 25.9 per cent of the respondents, are confining t heir 
publicity activities to 18 per cent of the various median for publi-
cizing a progr am of industrial arts . 
Further study shows that three of the teachers make use of 
only nine per cent of the various publicity methods in this area of 
public relations. 
From these data, it appears that there is a wide variation in 
the number of publicizing methods being used by the twenty-seven re-
/ 
spondents to disclose the industrial arts program. 
Chart B contains data in regard to publicizing the industrial 
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The data in Chart B reveals that three of the instructors are 
not utilizing any public relation methods to publicize the industrial 
arts program among the parents of their students. Study of the chart 
also disclosed that three, or 11.1 per cent of the teachers, are mak-
ing use of 50 per cent of the methods available to publicize the in-
dustrial arts program. 
It is also revealed that fourteen, or 51.8 per cent of the 
teachers, are making use of 15 per cent of the various methods that 
are available to publicize the program among the parents of students -
active in the industrial arts program. 
From these data it appears that a limited number of methods 
are being used to promote the interest of the parents in regard to 
the industrial arts program. 
Chart C contains data in regard to the publicity activity the 
industrial arts· teachers make use of to publicize the industrial arts 
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The data in Chart C reveals that one instructor is making use 
of 82 per cent of the materials available to promote the industrial 
arts program. Further investigation of the chart discloses that eight, 
or 29. 7 per c·ent o.f the respondents, are making use of 32 per cent o.f 
the methods available. 
Further analysis of the data shows that nine, or 33.3 per cent 
of the teachers , make use of 50 per cent of the various publicity 
methods that are available in the school area of public relations. 
The other group, eight, or 29.7 per cent of the instructors question~ 
naired, make use of 67 per cent of the total number of publicity me-
dians enumerated by the respondents. 
It would seem safe to assume from the data contained in charts 
A, B, and C that the industrial arts teachers are more actively pro-
moting the industrial arts program within the school area, where as 
the promotion of the program among the general public and the parents 
is some what limited. 
Table I presents data relative to each method used by the various 
respondents in the promotion of the industrial arts program in the 
general public area. 
TABLE I 
NUMBER AND PERCENTAGE OF PUBLIC RELATIONS :METHODS 
UTILIZED IN GENERAL PUBLIC AREA 
17 
Frequency of 
Method Yes No item per 
semester 
No. % No. % 0 1 2 3 
Publicizing through local 
newspaper 7 25.9 20 74.l 20 3 2 2 
Regular newspaper features 3 11.1 24 88 .9 24 0 2 ; 2 
Open house for public 21 77.7 6 22.3 6 21 
Display articles in business 
places 4 14.8 23 85.2 
(a) Chamber of Commerce 0 o.o 27 100.0 
(b) Depa~tment stores 2 7.4 25 92.6 
(c) Auditorium 1 3.7 26 96.3 
(d) School 1 3.7 26 96.3 
Exhibit for public 20 74.l 7 25.9 7 19 1 
Talks before civic organizations 3 11.1 24 88.9 24 1 2 
Adult educational programs 1 3.7 26 96.3 
Field trips to industry 11 40.8 16 59.2 
(a) Lumber yard 10 37.0 17 63 .. 0 
(b) Hardware store 5 18.5 22 81.5 
(c) Educational institution 2 7.4 25 92.6 
(d) Industrial plant 4 14.8 23 85.2 
Sponsor hobby clubs 3 ll.1 24 88.9 
Utilize community resources 9 33.3 18 66.7 
(a) Banker 1 3.7 26 96.3 
(b) Carpenter 7 25.9 20 74.1 
(c) Contractor 5 18.5 22 81.5 
(d) Tradesmen 5 18 • .5 22 81.5 
(e) Architect 4 14.8 23 85.2 
The data in Table I disclose that one respondent is making 
use of adult education programs to help promote public relations in 
the industrial arts program. The information further shows that 20, 
or 74.1 per cent of the instructors, are making use of exhibits to 
promote public relations between the general public and the industrial 
arts program. · 
Analysis uf the data indicates that 21, or 77.7 per cent of the 
teachers, make use of open house as a method of publicity to promote 
the program. 
Further investigation of the data disclose that 3, or ll.1 
per cent of the respondents, sponsor hobby clubs to promote public 
relations between the industrial arts progr am and the general public . 
From these data it appears that a limited number of methods 
are being used to promote the interest of the general public with 
regard to the industrial arts program. 
The data concerning public relations activities in the parent 
area are presented in Table II. 
18 
TABLE II 
NUMBER AND PERCENTAGE OF PUBLIC RELATI ONS METHODS 
UTILIZED IN PARENTS AREA 
19 
Fr equency of 
Method Yes No item per 
semester 
No. % No. % 0 l 2 3 
Organized mail campaign 2 7.4 2.5 92.6 
School visitations with par ents 6 22.3 21 77 .7 21 5 l 
Club gatheri ngs such as P. T. A. 21 77.7 6 22 . 3 
Parent home visitations .5 18 • .5 22 81 • .5 
Adult education programs 0 o.o 27 100.0 
Personal letters to parents 1 3 . 7 26 96.3 
(a) Type of pro ject being 
made 0 o.o 27 100. 0 
(b) Student shop cost 0 o.o 27 100 . 0 
(c ) Method of grading student 0 o.o 27 100. 0 
(d) Safety and shop ob jectives l 3.7 26 96 .3 
Analysis of the data in Table II shows that adult educational 
programs are not used as a means of public relations activity between 
the parents -of the students which are active in the industrial arts 
pr0gram. Further study indicates that P. T. A. is utilized by 21, 
or 77.7 per cent of the respondents, to publicize the program among 
the parents. 
From these data it appears that the twenty-seven teachers are 
limiting the number of publicity methods to P. T. A. to promote the 
interest of the parents with regard to the industrial arts program. 
The data contained in Table III presents detailed information 
regarding the methods used to publicize the industrial arts program 




NUMBER AND PERCENTAGE OF PUBLIC RELATIONS METHODS 
UTILIZED IN SCHOOL AREA 
Frequency of 
Method Yes No item per 
semester 
No. % No. % 01234.56 
Show slides and film strips 
on industrial arts materials 20 74.1 7 2.5.9 8 6 1 3 4 3 2 
(a) Industrial 20 74.1 7 2.5.9 
(b) Materials 17 63.0 10 37.0 
(c) Processes 17 63.0 10 37.0 
(d) Production 19 70.7 8 29.3 
(e) Safety 1 3.7 26 96.3 
Bulletin board material ' in 
the school shop 26 96.3 1 3.7 
(a) Projects 14 _51.8 13 48. 2 
(b) Safety 24 88.9 3 11.1 
(c) Industry 17 63.0 10 37.0 
(d) Cartoons 1 3.7 26 96.3 
(e) Maintenance 1 3.7 26 96.3 
Enter award contest 3 11.1 24 88.9 
(a) Ford I. A. Award 2 7 .4 2.5 92.6 
(b) State scholarship 1 3.7 26 96 .3 
Articles in school publications 11 40.8 16 .59.2 
Industrial arts club 0 o.o 27 100.0 
Member of a professional 
organization 26 96.3 1 3.7 
(a) A. V. A. 2 7.4 2.5 92.6 
(b) K. I. A. 6 22.3 21 77.7 
(c) N. E. A. 20 74.1 7 2.5.9 
(d) K. S. T. A. 26 96.3 1 3.7 
(e) County .5 18._5 22 81 • .5 
(f) Driver's ed. 1 3.7 26 96.3 
(g) K. A. C. 1 3.7 26 96.3 
The data in Table III reveal that 26, or 96.3 per cent of the 
teachers, make use of bulletin board material in the school shop to 
promote publicity among the school personnel and the student body. 
The information also discloses that 20, or 74.1 per cent of the re-
spondents, show slides and film strips on industrial arts material 
to promote public relations in the school area. 
Further study of Table III discloses that 26, or 96.3 per cent 
of the respondent~, belong to a professional organization which would 
seem to i ndicate that the respondents are pro~oting interest in the 
teaching profession. 
From the data in Table III it appears that there is a wide 
variation in the number of method·s that are used by the twenty-seven 
respondents to promote the school area of the industrial arts program. 
22 
Table IV presents data in regard to the utilization of the 
methods used by the twenty-seven respondents to promote the industrial 
arts public relations program. 
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The data in Table IV show that the banker is used by one 
respondent to promote the public relations in regard to the indus-
trial arts area. 
Further analysis of the data shows that seven respondents are 
utilizing the carpenter as a means of public relations. Four other 
teachers of the group are making use of the contractor as a part of 
the public relations program. 
The data also reveal that radio advertising, as a method of 
promoting public relations , is not being used by any of the twenty-
seven respondents. 
In comparing the methods, open house and exhibits, it is re-
vealed that twenty-one teachers make use of open house and seventeen 
teachers of this same group make use of exhibits, to promote public 
relations in the industrial arts program. 
Further study discloses that t he ten respondents who utilize 
field trips to industry, as a means of public relations, also make 
use of open house and exhibits for the same purpose. 
The data also disclose that seven, or 25.9 per cent of the 
respondents publicize the industrial arts program in the local news-
paper. This same group also holds open house for the general public. 
It is also found that the respondents who sponsor hobby clubs 
24 
to promote public relations do not give talks before civic organizations, 
nor do they participate in an adult educational program. 
It may also be seen that one teacher is not making use of any 
of the available methods to promote a public relations program. 
In comparing the number of teachers who make use of field 
trips as a method of developing public relations, with the number 
of respondents who make use of community resources , it is found 
that of the ll, or 40.8 per cent who utilize the first method, only 
5, or 18.5 per cent are making use of the second method. 
The data revealed in Table IV indicated that open house and 
exhibits in school are the most widely accepted methods. It would 
seem to indicate that these two methods are easily acceptable to 
the school facilities and are therefore widely used. 
Table V presents data relative to the methods being used by 
the twenty-seven teachers to promote the industrial arts program 
within the school. 
25 
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Enter Award Contests 
(a) Ford I. A. awards 
(b) State scholarship 
Articles in school paper 
Industrial arts clubs 
Membership in professional 
organization 
(a) A. V. A. 
(b) K. I. A. 
(c) N. E. A. 
(d) K. S. T. A. 
(e) County 
(f) Driver's ed. 
(g) K. A. C. 
According to the data from the twenty-seven respondents listed 
in Table V, the most widely used method to promote interest in the 
industrial arts program is bulletin board material. Jwenty-four or 
88 .9 per cent of the teachers use this method. From this group, one 
teacher is confining his public relation methods to buJletin board 
materials in the school. 
Two other methods widely used to promote the industrial arts 
program by twenty, or 71.1 per cent of the respondents, is taking 
part in P. T. A. activities and the open house. Exhibits in school 
and films on industrial work are used by 19, or 70.7 per cent of the 
respondents. Sixteen, or 59-2 per cent of the teachers show films 
on production to promote interest in the industrial arts program. 
Eight of the teachers who have articles in school publicat i ons 
also help promote the public relations program by utilizing the 
methods of bulletin board material , slides, and films. It is of 
interest to note that one respondent is making use of 72 per cent 
of the methods in the general public area and 82 per cent of t he 
methods in the school area. 
Further study reveals that one respondent is making use of 
school visitations with parents in P. T. A. and participates in par-
ent-home visitations to better acquaint the parents with the indus-
trial arts program. 
The data also show that not one respondent utilizes industrial 
arts clubs to promote a good public relations, although one respondent 
27 
does use the state scholarship award to promote the industrial arts 
program in the school area. 
The data in Table V show that bulletin board material, slides, 
and film strips are the most commonly used methods in the school. It 
seems to indicate that these methods have more of an educational value 
with the school areas than the other methods. 
28 
Table VI presents data relative to the methods that are being 
used by the twenty-seven teachers who participated in the study to 
promote the public relations program in the industrial arts department. 
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The data in Table VI show that three methods; P. T. A., school 
visitations, and parent-home visitations are used by only three, or 
11.1 per cent of the twenty-seven respondents, to promote public re-
lations among parents. 
Further study shows that twelve, or 44.1 per cent of the res-
pondents, are using P. T. A. as the only method to promote public 
relations in the parent area. The remaining four, or 14.8 per cent 
of the respondents, are not actively promoting an interest in indus-
trial arts with the parents. 
The data also disclose that, other than P. T. A. participation, 
the favorite method of promoting public relations in the parent area 
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is by visitations with the parents. Five, or 18.5 per cent, use parent 
home visitations and six, or 22.J per cent of the teachers, use school 
visitations. Mail campaign is used by only two, or 7.4 per cent of 
the respondents, to promote public relations in the parent area. 
The data revealed in Table VI seem to indicate that P. T. A. 
is the most convenient method for parents and teachers to communicate 
with one another. 
CHAPTER V 
CONCLUSIONS AND RECOMMENDATIONS 
The purpose of this study is to determine the methods selected 
by industrial arts teachers in the public schools of Kansas to pro-
mote public relations for the industrial arts program. 
Conclusions 
The data found in the study of the twenty-seven industrial arts 
teachers, pertaintng to the selection of methods for public relations 
in industrial arts programs, are presented. 
It is concluded from the tabulation of methods checked by the 
respondents that: 
I. It would appear that the majority of the industrial arts 
instructors are attempting to fulfill the publicizing of industrial 
arts within the school area itself. 
II. The findings seem to indicate that the majority of the 
industrial arts teachers who promote public relations in the school 
are making use of bulletin board material, slides, and film strip 
methods to provide publicity for the industrial arts program. 
III. The data seem to indicate that the method, "Radio ad-
vertising," is of no importance to help promote public re3:-ations. 
This method is not being used by any of the twenty-seven respondents. 
IV. The personal letters and mail campaign methods seem to be 
rr1 rE COLLEGE 
of little importance in promoting public relations between the parents 
and the school. 
V. The data revealed that P. T. A. gatherings are the most 
frequently used method to promote relationship between the school and 
the parents. 
VI. The study also revealed that adult educational programs 
are not being utilized as a method of promoting good public relations 
between the parents of the students engaged in the industrial arts 
program. 
VII. The study shows that no one method is being used by all 
twenty-seven respondents. 
Recommendations 
I. A definite need exists in the industrial arts department 
for a better organized public relations program. 
II. A detailed study of public relAtions objectives is needed 
to more clearly pin-point the areas upon which such a program should 
concentrate. 
III. New studies concerning public relation outcomes should 
be made for the purpose of evaluating the effectiveness and value of 
a public relations urogram. 
IT. A community survey in each school system would greatly 
help determine the methods most suitable to organize a public rela-
tions program. 
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215 West 5th 
Hays, Kansas 
May 24, 1957 
Mr. Keith Balding 
849 East 5th Street 
Russell, Kansas 
Dear Mr. Balding: 
I am conducting a study of public relations methods utilized 
in the industrial arts school shop programs. I am studying the 
graduates of Fort Hays Kansas State College who graduated between 
the years 1945 to 1955 and have a major or minor in industrial arts. 
The study is confined to those graduates now teaching industrial arts 
in the state of Kansas. 
I am making use of the enclosed questionnaire regarding the 
variou5 methods of public relation projects you utilize in your pres-
ent position. Please fill out the questionnaire and return it to me 
before June 1, 1957. 
This questionnaire will require only a normal amount of your 
time, and will be of great assistance to me in collecting data for 
this study. 






The following questionnaire of items are closely related to 
the industrial arts program regarding public relations. The ques-
tionnaire is divided into three categories; the general public, the 
parents, and the school. Answer each question, yes or no, and fill 




-- - 3. 
-- - 4. 
GENERAL PUBLIC 
Do you publicize your department through local news-
paper items? 
If so, number of times per semester. 
Do you have regular newspaper features? 
If so, number of times per semester. 
Do you publicize through radio advertising? 
If so, number of times per semester. 
Do you hold open house for the general public? 
If so, number of times per semester. 
___ 5. Do you display articles in business places? 
6. 
8. 
If so, check area. 
Chamber of Commerce __ 
Department stores __ _ 
Others ________ _ 
Do you have an exhibit in school for the public? 
If so, number of times per semester. 
Do you publicize your department through talks before 
civic organizations? 
If so, number of times per semester. 





9. Do you conduct field trips to related industry? 
If so, check area. 
Lumber yard. _______ _ 
Hardware store _____ _ 
Educational institution __ Others _________ _ 
10. Do you sponsor any hobby clubs? 
11. Do you utilize community resources? 
If so, check source. 
Banker ______ _ 
Carpenter ____ _ 
Contractor ____ _ 
Tradesmen. ____ _ 
Architect ____ _ 
Others ______ _ 
PARENTS 
1. Do you have an organized mail campaign? 
2. Do you hold regular school visitations with parents? 
If so, number of times per semester. 
J. Do you participate in club gatherings such as P. T. A.? 
4. Do you have special parent-home visitations? 
5. Do you sponsor an adult educational program for parents ? 
6. Do you send personal letters to parents? 
If so, number of times per semester. 
Check items included in the letter. 
Type of project student is makin . ,,_ ______ _ 
Student shop cost. __________ _____ _ 
Method of grading student ___ _ ______ _ 





Do you show slides and film strips on industrial arts 
materials to school pupils? 
If so, number of times per semester. 
Check the type of material shown. Industrial. _____________ _ 
Materials _____________ _ 
Processes _____________ _ 
Production _____________ _ 
Others _______________ _ 
Do you display bulletin board material in the school 
shop? 
If so, check type displayed. 
Projects _______ _ 
Safety _______ _ 
Industry: ______ _ 
others _______ _ 
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__ _ 3. Do you enter award contests? 
4. 
If so, check the kind. 
Fort Industrial Arts Awards ____ _ Others ______ _________ _ _ 
Do you run articles on industrial arts in school publications? 
If so, number of times per semester. 
5. Do you have an industrial arts club? 
6. of a professional organization? Are you a member 
If so, check the kind. 
A. v. A. 
K. I. A. 
N. E. A. 
K. s. T. A. 
Others 
